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Sample POpUlation Respondents 1290 2022 v

Respondents Information

Regions Age Groups Gender
: - 19.4% o —— 509
Region 3 15.6%
Region 5 . 7.4% ®Female ® Male ® Other
40 - 44 - 10.7% Education Level
Region 2 . 6.8% 7.2% —
Region 10 . 6.2%
i 3.0%
Region 7 I > 60 - 4.0%
Region 9 | 0.1% e . 339 71.9%

® Tertiary ® Secondary ®Primary ® None
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Consumer Confidence Indicator (CCI)
General

What do you think of your current work

situation/prospects? change in the next 12 months?

8.4% — 7.1%

28.1% —
—49.0%

43.9%
—63.5%

® Positive ® Neutral ® Negative ® Positive ® Neutral ® Negative

How do you expect the general economic situation
in Guyana to change in the next 12 months?

What do you think of the current general economic
situation in Guyana?

18.8% —

26.1% —.

~—39.7%
— 47.5%

33.6%
34.2% —/

® Neutral ®Positive ® Negative ® Positive ® Negative ® Neutral
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How do you expect your work situation/prospects to

Respondent: 1290 2022 A

Considering the current economic situation, is it an
appropriate time to make major purchases or
investments?

12.7% —

— 51.9%
354% —

® Neutral ®Positive ® Negative




Consumer Confidence Indicator (CCI)

Progress Index Change
Work Situation Current Areas 2021 2022 2022
171.6
100.0 o
Work Situation Current 100.0 1716 71.6%
s T s
Work Situation after 12M 100.0 108.7 8.7%
Work Situation after 12M
Country Situation Current 100.0 205.1 105.1%
1000 108.7 Country Situation after 12M 1000 773 -227%
I . .
Major Purchases/Investments 100.0 150.2 50.2%

Major Purchases/Investments

1000 150.2 Consumer Confidence Indicator 100.0 42.6%

Country Situation Current

205.1
100.0
0
Country Situation after 12M 1 4 2 . 6 4 2 . 6 /0
100.0 773 Consumer Confidence Indicator Change 2021 to 2022
B
2021 2022
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NeWSpa Pers Respondents 1290 2022 v

Which newspaper do you prefer to read?

Kaieteur News 41.0%

Stabroek News 25.9%

None 13.5%

Guyana Times 10.1%

Guyana Chronicle 9.3%

Other | 0.2%
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News Sites Respondents 1290 2022 v

Which news sites do you prefer to follow?

ncnguyana.com

demerarawaves.com 26.9%

bigsmithnewswatch.com 19.2%

None 10.9%

newsroomgy.com 6.7%

Other 6.3%

No preference | 0.1%
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Social Media Respondents 1290 2022 v

Which social media platforms do you use?

Whatsapp 26.0%

Facebook 24.7%

Youtube 17.2%

TikTok 12.9%

Instagram 8.9%

Snapchat 5.9%

Other 2.9%

None 1.5%
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Radio Stations Respondents 1290 2022 v

Which radio station do you prefer to listen to?

94.1 Boom FM

98.1 Hot FM 29.3%

None 15.1%

Other 9.7%

93.1 Real FM 7.1%

89.1 NTN 4.1%
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TV Stations Respondents 1290 2022 v
Which TV station do you prefer to watch?

CH 16/67 HGPTV 28.2%

CH 11 NCN 23.2%

None 13.4%

CH 28 Television Guyana 11.4%

Other 10.4%

CH 14/65 MTV 9.6%

CH 72 HITV 3.8%
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Ad TypeS Respondents 1290 2022 v

How can ads best be presented to you?

Social Media

40.0%

Television 25.3%

Radio 9.7%

6.0%

Print (e.g. Newspaper & Magazines)

Billboards 5.4%

Posters & Banners 3.7%

Flyers 3.1%

2.1%

Phone 2.6%

Website

1.5%

In-person

None 0.5%

Other
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Banks Respondents 1290 2022 v
Which bank do you prefer to do business with?

Republic Bank Guyana LTD.

Citizens Bank Guyana INC. 15.7%

GBTI 14.6%

Bank of Nova Scotia 12.1%

Demerara Bank LTD. 7.7%

National Building Society 5.1%

None 4.2%

Other
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Drinks Respondent. 1290 2022 Vv
Which drink do you prefer?

Water 35.3%

Softdrink 18.0%

Juice 17.8%

Beer 12.1%

Energydrink 8.2%

Bitters & Rum/Whiskey 4.7%

Other 3.9%

0.1%

None
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Insurance Companies Respondents 1290 2022 v

Which insurance company do you prefer to do business with?

Assuria

Nalico/Nafico 17.5%

Demerara Mutual 8.9%

Guyana Trinidad Mutual 8.1%

Other 2.3%
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Travel Destinations Respondents 1290 2022 v

Where do you plan to travel in the next 12 months?

None 35.3%

United States 16.0%

Trinidad & Tobago 14.3%

Suriname 13.4%

Barbados 10.3%

Other 57%

Cananda 4.0%

United Kingdom 0.9%

0.1%

No preference
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Bake ry Respondents 1290 2022 v
Bread of which bakery do you prefer to eat?

Bakewell 45.9%

Golden Harvest (Bank Dih Ltd.) 17.5%

Quality 8.8%

Local/neighborhood Bakery 8.5%

Other 6.8%

Demerara Bakery (Doolies Bakery) 4.7%

Benjamin Bakery 4.4%

None 3.2%

No preference | 0.1%

> Consumers Poll




Restaurants Respondents 1290 2022 v

Which restaurant do you often visit?

Churches

New Thriving Chinese Restaurant 8.0%

Royal Castle 7.0%

Kamboat Chinese Restaurant 5.7%

None 4.8%
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Telephone Providers Respondents 1290 2022 v

Which telephone provider do you prefer to do business with?

Guyana Telephone and Telegraph C...

U Mobile Cellular Inc (Digicel) 41.1%

None 1.4%
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Appliances Purchases Respondents 1290 2022 v

From which store do you prefer to buy your household appliances, equipment and electronics from?

Courts 37.8%

13.2%

Lucky Dollar

Singer Guyana 10.8%

Other 10.1%

None 8.0%

Gafoors 5.9%

3.8%

401 Furniture Store

Melsha Furniture Store 3.7%

Regent Household Plus 3.4%

Unicomer Guyana Inc 3.3%
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Car DealerShip Respondents 1290 2022 v

Which car dealership do you prefer to do business with?

Yokohama Auto Sales 28.4%

Other 20.4%

None 20.0%

Bm Soat Auto Sales 14.2%

Beharry Automotive Limited 7.7%

Trans Pacific Auto Sales 6.2%

Jumbo Jet Auto Sales 3.0%

0.1%

No preference
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Payment Methods Respondents 1290 2022 v

Which payment methods do you make use of?

Cash 81.3%

Mobile Money Guyana 8.7%

POS (card) 7.1%

Internet Banking 2.9%
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